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ABSTRACT

Learning is a complex process that involves a range of cognitive activities, including attention, perception,
memory, and reasoning. The cognitive process plays a significant role in how individuals learn, process
information, and retains knowledge. This article aims to examine the cognitive process and its influence on
learning, including the factors that affect cognitive processing during learning.
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INTRODUCTION

The cognitive process involves a series of mental
activities that enable individuals to process,
analyze, and interpret information. These
cognitive activities are critical to the learning

process as they help individuals acquire, retain,

and retrieve knowledge. This article aims to
explore the cognitive process and its influence on
learning, including the factors that impact

cognitive processing during learning.
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METHODS the cognitive process and the factors that
influence it can help learners optimize their
This study involved a review of the literature on learning experiences. Teachers and educators can
cognitive psychology, learning, and memory. also use this knowledge to design effective
Relevant articles and research papers were learning strategies and facilitate better learning
identified through online databases such as outcomes.

Google Scholar and ProQuest. The search was

limited to articles published in English, and REFERENCES

keywords such as "cognitive process," "learning,”
1. Anderson, J. R. (2014). Cognitive psychology
and "memory" were used.
and its implications. Macmillan International

RESULTS Higher Education.

2. Baddeley, A. (2012). Working memory:
The literature review revealed that the cognitive theories, models, and controversies. Annual
process plays a significant role in how individuals review of psychology, 63, 1-29.
learn, process information, and retain knowledge. 3. Mayer, R. E,, & Moreno, R. (2003). Nine ways
Attention, perception, memory, and reasoning are to reduce cognitive load in multimedia
essential cognitive activities that influence learning. Educational psychologist, 38(1), 43-
learning. The cognitive process can be impacted 52.
by various factors, such as stress, anxiety, and 4. Mayer, R. E. (2014). Cognitive theory of
motivation, which can affect how individuals multimedia  learning. The Cambridge
process and retain information during learning. handbook of multimedia learning, 43-71.

5. Paivio, A. (2013). Dual coding theory and
ConcLusION education. Educational psychology review,

25(2),195-218.

The cognitive process is a critical aspect of 6. Sweller, J. (2010). Element interactivity and

learning that impacts how individuals acquire, intrinsic, extraneous, and germane cognitive

process, and retain knowledge. Understanding
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load. Educational psychology review, 22(2),
123-138.
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